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Preface

To the Twenty-Fifth Edition

As earlier, I have updated the relevant chapters. The most significant new
feature of this edition is the addition of Part V, International Marketing in Action.
This add on is the direct result of my experience in teaching that whenever
a theory of concept is toughs. students ask for examples. To them quite
justifiably, a relevant example proves the correctness or practical application of

the theory.
In this Part, I have included more than 40 examples across the world which

when used in conjunction with theories, will show to the students how
international marketing is actively carried out.

June 2014 B. BHATTACHARYYA

To the Twenty-Fourth Edition

We have carried out extensive revisions and additions to make the book
up-to-date and relevant to current trade and marketing practices. All the
Chapters in Part II have been rewritten, data brought forward to 2011 and new
materials on India’s export promotion strategies and assistance measures
added. In Part I, in Chapter 12, the latest conceptual model, OECD Four Speed
Classification for global classification of markets, has been added which should
be of particular interest. In Chapter 13, latest examples on global strategies on
product planniig have been included. A case study on computer giant Lenovo
has been included so that students can get a real example of how theories get
worked out in actual market conditions. In Chapter 28, the 2010 revised version
of INCOTERMS has been included.

In addition, other chapters have also been suitably revised. It is hoped that
the teachers and students of international marketing will find the new edition

much more enriched.

August 2011 B. BHATTACHARYYA

Extract from Preface to the Sixteenth and Fifteenth Editions

The chapters ‘Recent Trends in World Trade’, ‘International Economic
Institutions’ and ‘Export Assistance’ have been thoroughly revised. We are
grateful to Prof. Sahib Singh of the Indian Institute of Foreign Trade for his

contribution in revising the chapter on ‘Export Assistance’.
In addition, a new chapter on ‘Global Marketing of Services’ has been added

to the text.
R.L. VARSHNEY

New Delhi
B. BHATTACHARYYA
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Extracts from Prefaces to the Earlier Editions

Fo make the text as  comprehensive as possible, we have
added three new chapters in the third edition, viz., ‘Exports of
Projeets and Consultancy Services', *Multinationals and Export
Marketing’ and ‘Legal Aspects of International Marketing'.

Three new chapters have been added in the second edition,
viz.. "Overseas Market Rescarch’, ‘Management of Risks in
International  Marketing  and ‘New Techniques of Inter-
natonal Marketing'. These topics are considered to be of
sreat interest both to the students and practising executives.
We hope that the addition of these chapters will make the
publication more useful, interesting and comprehensive.

For the student community, we have introduced in the
second edition a number of case histories and cases on
international marketing. The case histories are given as
Annexures to the relevant chapters while the export marketing
cases are given in Appendix 1. Case method is an accepted tool
of managerial education. We hope teachers in various
management education centres will find these cases useful in
teaching the course on international marketing.

For the benefit of the practising export executives, we have
sharpened our presentation and focused attention on the seven
basic issues relating to international marketing. Accordingly, the
book deals with the 4 ‘Ws’ of export marketing:

* Why export? The book describes the tangible benefits to
be derived from export business?

« When to export? The book discusses the necessary
decision-making framework for export operations with
the help of illustrations and logic charts.

* What to export? It deals with the various aspects of
product adaptation and packaging.

+  Where to expor(? I{ contains a step-by-step guide for
identilying, evaluating and selecting markets.

It also answers basic questions, such as.



PREFACE vii

* How to export? It contains a bird’'s-eye view of the
documentary and procedural requirements.

*How to price products for export markets? The book will
also help the exporters in pricing their products for export
in the light of contractual conditions and in preparing the
export price quotations.

* How to enter export markets? The book discusses the
various methods of entry into foreign markets and gives
valuable tips for the selection of agents and distributors.

Our thanks are also due to Shri Sahib Singh, Programmes
Officer of the IIFT, for his help in revising the chapter on ‘Risk
Management in International Marketing'.

R.L. VARSHNEY
B. BHATTACHARYYA

To the First Edition

In view of the felt need of an increasing number of
professionally trained managers in the field of international
marketing, a number of Indian universities have introduced
international marketing as a subject both in undergraduate and
graduate courses.

One basic problem faced by teachers engaged in teaching
international marketing to Indian students is that there is no
standard textbook which deals with the fundamental concepts
of international marketing in the Indian context. Concepts, to be
meaningful, are to be related to environment. Since India’s
production system, characteristics of its merchandise, its access
to resources and the economic and social climate in which it
operates, are dissimilar to those prevailing in the developed West,
foreign textbooks often are of limited help to the teachers and
the taught.
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The present authors, who have the experience of teaching
international marketing in various forums to a very diversified
group of audience, from the post-graduate level students to
professional managers with vears of experience. have always fel
the absence of a basic textbook which deals with the problems
of international marketing in a typical Indian context. This is by
no means to deny the usefulness of the works of foreign authors,
which is proved by the large number of references to such works
in this text.

The book has been written keeping in view the syllabi
requirements of the university students, their graduate or
undergraduate courses. Some of the chapters on international
marketing may be rather difficult for undergraduate students.
which may be omitted by the teacher while recommending the
book.

The authors have tried to make a blend of theory and
practice, which hopefully makes the book useful to the would-be
exporters, practising businessmen, bank officers working in
international divisions and those working in export service
organisations such as export promotion councils.

The authors are grateful to Shri Narayan Datt for his help in
preparing the chapter on Export Documents and Procedure.

The authors are grateful to the Indian Institute of Foreign
Trade for permitting them to undertake this work.

New Delhi
Basant Panchami, R.L. VARSHNEY

January 22, 1980 B. BHATTACHARYYA
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