
Shalu Garg 

Social 
Entrepreneurship 
and Incubation

Sultan Chand & Sons



Social 
Entrepreneurship 
and Incubation

Ms. Shalu Garg
Assistant Professor
University of Delhi

Sultan Chand & Sons®

Educational Publishers
New Delhi



SULTAN CHAND & SONS®

Educational Publishers
23, Daryaganj, New Delhi-110 002
Phones : 011-23281876,  23266105,  41625022 (Showroom & Shop)
  011-23247051, 40234454 (Office)
E-Mail : sultanchand74@yahoo.com;  info@sultanchandandsons.com
Fax : 011-23266357;   Website : www.sultanchandandsons.com
ISBN : 978-93-49290-80-8 (TC 1333)
Price : ` 295.00
First Edition : 2025

Printed at: Himani Print Solution, Badarpur, New Delhi-110044

All Rights Reserved: No part of this book, including its style and presentation, can be reproduced, 
stored in a retrieval system, or transmitted in any form or by any means – electronic, mechanical, 
photocopying, recording or otherwise without the prior written consent of the publishers. Exclusive 
publication, promotion and distribution rights reserved with the Publishers.

Warning: An unauthorised act done in relation to a copyright work may result in both civil claim for 
damages and criminal prosecution.

Special Note: Photocopy or Xeroxing of educational books without the written permission of publishers is 
illegal and against Copyright Act. Buying and Selling of pirated books is a criminal offence. Publication 
of a key to this book is strictly prohibited.

General: While every effort has been made to present authentic information and avoid errors, the author 
and the publishers are not responsible for the consequences of any action taken on the basis of this book.

Limits of Liability/Disclaimer of Warranty: The publisher and the author make no representation or 
warranties with respect to the accuracy or completeness of the contents of this work and specifically 
disclaim all warranties, including without limitation warranties of fitness for a particular purpose. No 
warranty may be created or extended by sales or promotional materials. The advice and strategies 
contained therein may not be suitable for every situation. This work is sold with the understanding 
that the publisher is not engaged in rendering legal, accounting, or other professional services. If 
professional assistance is required, the services of a competent professional person should be sought. 
Neither the publishers nor the author shall be liable for damages arising herefrom.

Disclaimer: The publishers have taken all care  to ensure  highest standard  of quality as regards  
typesetting, proofreading, accuracy of textual material, printing and binding. However, they accept no 
responsibility for any loss occasioned as a result of any misprint  or mistake found in this publication.

Author’s Acknowledgement: The writing of a Textbook always involves creation of a huge debt towards 
innumerable authors and publications. We owe our gratitude to all of them. We acknowledge our 
indebtedness in extensive footnotes throughout the book. If, for any reason, any acknowledgement has 
been left out we beg to be excused. We assure to carry out correction in the subsequent edition, as and 
when it is known.

EVERY GENUINE COPY OF THIS BOOK HAS A HOLOGRAM

  In our endeavour to protect you against counterfeit/fake books, we have pasted a copper hologram over the cover 
of this book. The hologram displays the full visual image, unique 3D multi-level, multi-colour effects of our logo from 
different angles when tilted or properly illuminated under a single light source, such as 3D depth effect, kinetic effect, 
pearl effect, gradient effect, trailing effect, emboss effect, glitter effect, randomly sparking tiny dots, micro text, laser 
numbering, etc.

A fake hologram does not display all these effects.
Always ask the bookseller to put his stamp on the first page of this book.



� Contents  iii

Social entrepreneurship is definitely a powerful force of change, because it combines ingenuity, 
sympathy, and business acumen to address some of the toughest challenges societies face today. 
In the face of myriad problems from poverty and inequality to environmental degradation, social 
entrepreneurs are standing up to build sustainable answers, that will generate social impact while 
promoting economic growth. Their contributions are reshaping industries, shaping policy, and 
inspiring communities around the world.

This book, Social Entrepreneurship and Incubation, is an initiative to explore this dynamic 
interface of social entrepreneurship and the incubation ecosystem underpinning it. Entrepreneurship 
in the social world does not only require a good idea, but the right environment, mentorship, and 
resources that breed the scaling of impactful initiatives. This book looks into how social enterprises 
grow and transform with the incubation support systems that interlock with them.

We will explore the various models of social entrepreneurship, from grassroots movements 
to larger-scale initiatives, and delve into the role of incubators and accelerators that provide vital 
infrastructure to emerging social ventures. These incubators offer not only physical spaces, but also 
mentorship, networking opportunities, and access to funding – all of which are essential for social 
entrepreneurs to refine their ideas, scale their operations, and achieve sustainable impact.

Through the use of case studies and examples coupled with research, we shed light on best 
practices and innovative approaches in an incubation ecosystem, building on insights from all over 
the world. Focusing on India as a rapidly growing hub for social innovation, the book addresses how 
the local context – social, cultural, and economic impacts social enterprise success. In doing so, by 
studying the challenges and opportunities unique to India, we create even more effective models for 
social change that can be applied globally.

Being a resource for aspiring social entrepreneurs, it can equally be an asset for their mentors, 
investors, and all the policymakers who are working to make this world more inclusive and 
sustainable. It is a call for all those who believe in the transformative power of social entrepreneurship 
to support, incubate, and nurture the next wave of changemakers.

Ultimately, this book is an interrogation of the potential found at the juncture of entrepreneurship 
and social good. It draws and tries to expose in a complete form, how these forces intermingle to 
bring into being a world, that is not only prosperous but equitable and sustainable for generations 
to come.

Ms. Shalu Garg

Preface
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