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PREFACE

In recent decades, humanity has witnessed unprecedented progress in science, technology, and economic 
growth. Yet, these advancements have also brought forth equally unprecedented challenges—climate 
change, environmental degradation, growing social inequities, and ethical dilemmas in corporate 
behaviour. The pressing need to harmonise economic prosperity with ecological balance and social 
equity has placed Sustainable Development and Corporate Social Responsibility (CSR) at the very 
centre of global discourse. This book is a humble attempt to explore, explain, and engage with these 
vital concepts in a comprehensive, structured, and practical manner.

The motivation for this book emerged from a growing recognition that today’s students, researchers, 
and corporate professionals need more than just theoretical understanding – they need tools to think 
critically, frameworks to act responsibly, and case studies to inspire meaningful change. It is with this 
vision that this book was conceptualised, bringing together foundational knowledge, evolving practices, 
global standards, and real-world corporate initiatives.

This book is divided into four major units that walk the reader through the foundational concepts, 
stakeholder dynamics, reporting standards, and strategic implementation of sustainability and CSR. 
Each chapter has been designed to provide clarity of thought, contextual depth, and practical relevance. 
Topics such as ESG metrics, sustainability reporting frameworks like GRI and SASB, India’s unique CSR 
legislation under the Companies Act, and global case studies like Tata Group and Infosys aim to bridge 
academic rigour with practical insight.

I express deep gratitude to the contributors, scholars, and corporate practitioners who have enriched 
this work with their knowledge and perspectives. A special thanks is due to the students and readers 
whose curiosity and questions continually push the boundaries of conventional thinking. Without their 
engagement and feedback, this work would not have been possible.

Ultimately, the goal of this book is to empower readers to become informed advocates and responsible 
leaders in building a sustainable and just world. Whether you are a student, an academic, a policy-
maker, or a corporate decision-maker, I hope the insights within these pages will help you navigate the 
complexities of sustainability with clarity, courage, and conviction.

Dr. Vikram Bansal
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2. Historical Evaluation and Significance of Sustainability and 
CSR in Business

18 1 3 1 10 5 10

3. Environmental Challenges and Impacts of Business Operations 24 1 4 — 10 5 10

4. Sustainable Business Practices: Energy Efficiency, 
Waste Reduction, Resource Conservation

22 1 2 — 10 5 10

Unit II –Social Responsibility and Stakeholder Engagement

5. Social Issues in Business: Labour Practices, 
Human Rights, Community Development

16 1 1 — 10 5 10

6. Stakeholder Theory and Stakeholder Engagement Strategies 20 1 — — 10 5 10
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Community Development

14 1 2 — 10 5 10



Sustainable Development and Corporate Social Responsibilityvi
Sl

. N
o. Chapter Name

Pa
ge

s

C
as

e 
St

ud
y

Fi
gu

re
s

Ta
bl

es

Sh
or

t 
Q

ue
st

io
ns

.
Lo

ng
 

Q
ue

st
io

ns

M
C

Q

Unit III – Sustainability Reporting and Standards
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Global Reporting Initiative (GRI)
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10 1 1 — 5 5 10
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16 1 — — 5 5 10
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Total 320 21 37 12 199 105 210
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