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iii

Social entrepreneurship is definitely a powerful force of change, because it combines ingenuity, 
sympathy, and business acumen to address some of the toughest challenges societies face today. 
In the face of myriad problems from poverty and inequality to environmental degradation, social 
entrepreneurs are standing up to build sustainable answers, that will generate social impact while 
promoting economic growth. Their contributions are reshaping industries, shaping policy, and 
inspiring communities around the world.

This book, , is an initiative to explore this dynamic 
interface of social entrepreneurship and the incubation ecosystem underpinning it. Entrepreneurship 
in the social world does not only require a good idea, but the right environment, mentorship, and 
resources that breed the scaling of impactful initiatives. This book looks into how social enterprises 
grow and transform with the incubation support systems that interlock with them.

We will explore the various models of social entrepreneurship, from grassroots movements 
to larger-scale initiatives, and delve into the role of incubators and accelerators that provide vital 
infrastructure to emerging social ventures. These incubators offer not only physical spaces, but also 
mentorship, networking opportunities, and access to funding – all of which are essential for social 
entrepreneurs to refine their ideas, scale their operations, and achieve sustainable impact.

Through the use of case studies and examples coupled with research, we shed light on best 
practices and innovative approaches in an incubation ecosystem, building on insights from all over 
the world. Focusing on India as a rapidly growing hub for social innovation, the book addresses how 
the local context – social, cultural, and economic impacts social enterprise success. In doing so, by 
studying the challenges and opportunities unique to India, we create even more effective models for 
social change that can be applied globally.

Being a resource for aspiring social entrepreneurs, it can equally be an asset for their mentors, 
investors, and all the policymakers who are working to make this world more inclusive and 
sustainable. It is a call for all those who believe in the transformative power of social entrepreneurship 
to support, incubate, and nurture the next wave of changemakers.

Ultimately, this book is an interrogation of the potential found at the juncture of entrepreneurship 
and social good. It draws and tries to expose in a complete form, how these forces intermingle to 
bring into being a world, that is not only prosperous but equitable and sustainable for generations 
to come.

Ms. Shalu Garg
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